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Education

Ph D, University of Illinois at Urbana-Champaign, 2016.

MBA, University of Illinois at Urbana- Champaign, 2011.
Major: Marketing

BS, Anna University, 2005.
Major: Engineering

RESEARCH
Research Publications

Refereed Journal Articles
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Viswanathan, M., Venugopal, S., Minefee, I., Mari¶as, B., Guest, J., Bauza, V., Valentino, L.,
Kupaza, R., Jones, M. (2016). A Bottom-Up Approach to Short-Term Immersion in
Subsistence Marketplaces: Methodological and Substantive Lessons on Poverty and the
Environment from Tanzania. Organization & Environment, 29(4), 438-460.
http://journals.sagepub.com/doi/abs/u ̾
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Contracts, Grants and Sponsored Research

Grant

Venugopal, S., "The Offce of the Vice-President of Research Express Grant," Sponsored by
UVM, College/University, $2,960.00. (2016 - Present).

Awards and Honors

Sudman/Sheth Awardee for Research, University of Illinois Urbana-Champaign. (May 16, 2016).

TEACHING
Teaching Experience

The University of Vermont
BSAD 150, Marketing Management, 15 courses.
BSAD 196, Sustainable Marketing, 1 course.
BSAD 259, Sustainable Marketing, 1 course.
BSAD 290, Strategic Theme Capstone: SB, 3 courses.
BSAD 305, Sustainable Marketing, 2 courses.
MBA 301, Sustainable Brand Marketing, 3 courses.
MBA 304, Driving Innovation, 4 courses.
MBA 305, Sustainable Entrepreneurship in Action - Practicum, 1 course.

SERVICE
Department Service

Committee Member, Ad hoc committee on online programs. (2017).


